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ADVERTISING IN THE SCHOOLS/SPONSORSHIP PROGRAM
Advertising, distribution of literature, and/or announcements within the school building are prohibited unless approved by the school board, superintendent, or school building principal subject to the following guidelines:
I. The Milbank School District establishes an advertising, marketing and sponsorship program designed to provide a mutually beneficial relationship between the district and the business community. It is the goal of this program to raise revenue to support district programs. Official sponsors will receive certain rights and opportunities that may include the right to be an exclusive provider of services or products for the period of time addressed by a sponsorship or advertising contract. 

II. Revenue enhancement through a variety of district wide and district-approved marketing activities, including but not limited to advertising, corporate sponsorship, signage, etc., opportunities is a school board established venture. The mentioned opportunities are subject to certain restrictions as approved by the school board in keeping with contemporary standards of good taste. Such opportunities will seek to model and promote positive values for students of the Milbank School District through proactive educational advertising of a product. Preferred advertising characteristics include messages that encourage student achievement and the establishment of high standards of personal conduct.

III. All sponsorship or advertising contracts will contain a provision for the district to terminate the contract at any time.  There must be a contract with the school district for any sponsorship or advertising that occurs in school buildings or on school grounds. 

IV. Revenue derived from advertising and sponsorship programs with the school district or with a booster organization will be formally identified as consideration for advertising rights or sponsorships. Revenues from product sales or advertising activities within a given school or for an activity may be retained by each school and/or activity program. All receipts for a school district fund raising project must be appropriately deposited and distributed from a school district trust and agency account.  Booster organization fund raising projects will be deposited according to booster organization policies.
Revenues will be used to:

A. Enhance student achievement;

B. Assist in the maintenance of existing district programs;

C. Provide scholarships for students participating in athletic, academic and

 activity programs who demonstrate merit and financial need, or

D. Provide new programs.


V. The business office will administer all advertising, sponsorship and product agreements of a district-wide nature.

VI. Appropriate opportunities for these marketing activities include but are not limited to:

A. Fixed signage;

B. Banners, electronic message boards;

C. District publications;

D. Television and radio broadcasts in compliance with SDCL 13-1-57, 58 and 59;

E. Athletic facilities (stadiums, athletic fields, and gymnasiums);

F. District projects;

G. Facilities usage beyond traditional use (i.e., concerts, rallies, etc.);

H. School district website, and

I.   Individual school publications (when not in conflict with current contracts).

VII. Advertising will not be allowed in classrooms and corporate-sponsored curriculum materials are subject to the requirements of all district policies.

VIII. Individual schools may not enter into any advertising or sponsorship agreements

which involve signage in the school building without prior approval of the superintendent.

IX. When seeking district-wide revenue enhancements, there will be no interference with current school/school district advertising and marketing programs (i.e., yearbook advertising, cafeteria contracts with food providers, etc.).

X. The following restrictions govern revenue enhancement activities. Revenue enhancement activities will not:

A. Promote hostility, disorder or violence;

B. Attack ethnic, racial or religious groups;

C. Discriminate, demean, harass or ridicule any person or group;

D. Be libelous;

E. Inhibit the functioning of the school and/or school district;

F. Override the school/school district identity;

G. Promote, favor, or oppose the candidacy of any candidate for election, adoption of any     bond/budget issues or any public question submitted at any general, county, municipal, or school election;

H. Be obscene or pornographic as defined by prevailing community standards throughout       the district;

I. Promote the use of drugs, drug paraphernalia, alcohol, tobacco, firearms, weapons, or illegal materials, or certain products that create community concerns.  Any business that promotes or markets alcohol, tobacco, or illegal materials, may be withheld superintendent approval;

J. Promote any religious or political organization, or

K. Use any district or school logo without prior approval.


XI. Use of school bulletin boards remains the province of the school building principal but material posted is subject to the same guideline as listed for advertisers. School-related organizations (including but not limited to PPE) may, with the principal’s permission, use the school’s bulletin boards to disseminate information such as membership, activities, schedules and events.

XII. The school board may approve advertising in school district facilities, on school district property, or on the school district web site.  Any approval will state precisely where such advertising may be placed and the duration of the advertising.  The restrictions in Section XI above will apply.  Advertising will not be allowed outside the specific area approved by the school board.  Any advertising must be approved by written agreement between the school board and advertising organization or business.

XIII. Donations which include or carry advertisements must be approved by the school board.

XIV. The school district or a school may acknowledge a donation it has received from an organization by displaying a “donated by,” “sponsored in part by,” or similar by-line with the organization’s name and/or symbol on the item.  Examples include activity programs or yearbooks. Valley Queen – i.e.
XV. Contracts for computers or related equipment or services that require advertising to be disseminated to students will not be entered into or permitted unless done pursuant to and in accordance with state laws.

XVI. The inclusion of advertisements in school district publications, in school district facilities, or on school district property does not constitute approval and/or endorsement of any product, service, organization, or activity.  Approved advertisements will not imply or declare such approval or endorsement.

XVII. Advertising revenues must be accounted for and reported in compliance with state laws.  A periodic report shall be made to the school board by the superintendent regarding the scope and amount of such revenues.
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